
Bay Atlantic University (BAU) is a Washington, D.C.–based private, non‑profit institution that serves both U S and
international students from a downtown campus just blocks from the White House. When BAU asked Manaferra to
multiply its enrollment pipeline, organic traffic was almost entirely branded and contributed little beyond
awareness. The mandate was clear: diversify lead acquisition, build an SEO engine from scratch, and do it fast.

Sixteen months later, the results speak for themselves. Manaferra delivered a 2,500 % surge in organic traffic, a
550 % jump in qualified leads, and an additional $80 k in monthly Google‑Ads‑equivalent value—all without
increasing paid‑media spend. BAU now attracts high‑intent prospects researching specific programs and
degrees, giving the admissions team a richer, more sustainable applicant pool.

SEO Audit & Growth Strategy
Technical & On‑Page SEO
Persona‑Led Content Strategy
Program‑Focused On‑Page Optimization
Authority Link Building

How We Did it?
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How BAU Got 550% More Organic Leads and 2500%
more Organic Traffic After SEO Overhaul

“As someone who has worked with a lot of agencies, Manaferra is truly outstanding in the
way they communicate and deliver results.”

Linh Truong     |     Director of Marketing & Admission
Want similar results?

LET’S TALK

https://www.manaferra.com/book-a-call/?utm_source=case_study_small

