
A Caribbean medical university that trains future physicians for U.S. licensure partnered with Manaferra to replace
rising paid‑media costs with a sustainable, search‑led recruitment engine.

Within the first year, organic search surpassed every other digital channel as the institution’s leading source of
enrollments—delivering a substantially higher volume of qualified applications at a fraction of the cost of paid
campaigns. SEO now contributes roughly half of all new students, ranks more than twice as many top‑three
keywords as the previous year, and continues to widen the performance gap with PPC month after month.
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How a Caribbean Medical University Turned SEO Into
The Leading Enrollment Channel in Under a Year

Want similar results?

LET’S TALK

https://www.manaferra.com/book-a-call/?utm_source=case_study_small

