
A student‑engagement CRM platform trusted by colleges and universities to personalize recruitment, enrollment,
and retention communications engaged Manaferra to remove technical barriers, close content gaps, and boost
search visibility where campus decision‑makers begin vendor evaluations.

Eight months later, organic traffic has risen 130 %, search impressions have grown 245 %, and the number of
keywords ranking on Google page one has nearly tripled—from 861 to 2,364. These gains position the platform
ahead of key competitors for mission‑critical terms and generate a larger, better‑qualified pipeline of demo
requests without added media spend. Year-Over-Year Increase in

Organic Traffic

Increase in Page-One
Keyword Rankings

130%

3x

SEO Audit & Strategy
Keyword & Content Mapping
Strategic Content Revamp
Technical & On-Page Optimizations
Authority Link Building
Conversion Tracking & Analytics

How We Did it?

How an Ed-Tech CRM  Doubled Organic Traffic and
Nearly Tripled Page‑one Keywords in Eight Months

Want similar results?

LET’S TALK

https://www.manaferra.com/book-a-call/?utm_source=case_study_small

