
SEO Audit & Strategy
Program-Led Content Marketing
Digital PR Campaigns
Technical & On-Page Optimizations
Data‑Driven UX & Conversion Tests
Continuous Performance Analysis

How We Did it?

Our Lady of the Lake University (OLLU) is a private Catholic university in San Antonio, Texas, serving a diverse mix of
on‑campus and online students across the Southwest. When OLLU partnered with Manaferra, organic traffic was
losing ground and paid campaigns were getting more expensive. The brief: repair technical debt, build authority,
and make search the #1 source of qualified applicants.

Within just twelve months, organic search rocketed from a support tactic to OLLU’s #1 enrollment channel—now
supplying the majority of site visits, applications, and inquiries, all at a far lower cost than paid media. Visibility has
multiplied several‑fold, non‑branded traffic eclipses branded for the first time, and the new content engine draws
hundreds of thousands of prospective students into a purpose‑built funnel each quarter, cementing SEO as the
university’s most scalable growth lever.

How SEO Became The Primary Enrollment
Channel for OLLU, in Just 12 Months

“We couldn’t have asked for a better SEO partner. We are truly grateful for the support and
guidance they provided every step of the way.”

Anne Gomez     |     Director of Marketing and Communications

Year-Over-Year Increase in
Organic Traffic

New Keyword Rankings
Relevant To OLLU Programs

Decrease in Cost Per Leads

131%

23,200

65%

Want similar results?

LET’S TALK

https://www.manaferra.com/book-a-call/?utm_source=case_study_small

